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OUTLOOK TOURISM INDONESIA
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Situation Analysis - impact of pandemic Covid 19 to North Sumatera
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WISHIAN MASUK MELALUEPINTU ECONOMIC GROWTH UNEMPLOYMENT HOTEL OCCUPANCY

MASUK SUMUT
Tahun 2019 Tahun 2020 Tahun 2019 Tahun 2020 Tahun 2019 Tahun 2020 Tahun 2019 Tahun 2020
258.822 44.400 5,22% -1,07% 5,41% 6,91% 48,86% 37,59%
Domestic tourists to north sumatera , TAHUN » _ PROVINSI SUMUT SEBAGAI TUJUAN UTAMA WISNUS,
2019-2020 202 TAHUN 2019 (perjalanan)
m 2019 = .
244,530 Malaysia [ 201C Jawa Timur 23,555
- 2020 Singapura [ Jawa Barat ,097,879
Tiongkok | TOP 10 WISMAN EREIEIEEL 40,624,037
Belanda ’h_ KE PROVINSI DKI Jakarta 16,034,928
SUMUT
41,427 e L DI Yogyakarta 12,353,779
185 4560 879 9547 2071 aystralia b Sumatera Utara 11,205679 6
AS Banten 8,723,893
Bandar Udara 23 Pelab.uhan Lal..lt Banc.lar U.dara i = Kep Bangka Belitung 8 610,358
Kualanamu Tanjungbalai Silangit ez 4 Sulawesi Selatan
Pelabuhan Laut Asahan Inggris L, 8,515,372
Belawan Perancis | Sumatera Barat 7,219,868

Sources : BPS Prov Sumatera Utara Dalam Angka 2021 10




UNESCO CERTIFICATE TOBA CALDERA AS
UNESCO GLOBAL GEOPARK with a duration
from 10 July — 09 July 2024




PRIORITY DEVELOPMENT ndn@@

1. EQUAL DISTRIBUTION OF 5. Encourage creative sectors
DEVELOPMENT

6. Protection for geopark and
bataknese culture

2. IMPROVING
CONNECTIVITY AND
ACCESSIBILTY

7. Improving amenity quality
towards international
standard

3. Preserve environment
quality

, , 8. Integration tourism
4. Orientation towards

green environment and
infrastructure

Kementerian Pariwisata dan Ekonomi Kreatif/Badan Pariwisata dan Ekonomi Kreatif



Strategic issues

Mega Shift of i
Market Trends

Sustainable -
Quality Products

Industry 4.0 —
Society 5.0
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COMMERCIALISATION
DITENUN SOFTWARE AND
PRODUCTS

Creative industry for Tourist Destination




ULOS,SACRED FABRICS FROM
BATAKNESE

The primary use of traditional ulos is as traditional
clothing, with each pattern having religious
connotations and being associated with a certain
gender, marital status, role, or status within the Batak
family or society, according to the Dalihan Na Tolu
concept. The Batak people once exclusively wore ulos for
everyday clothes.

Seremonial function of the ulos has been widely used up
to this point.

Due to its traditonal design and material, ulos is no
longer used as a daily item.

This results in partonun losing access to the existing
markets, which has the knock-on effect of making
partonun professions that will eventually lose their
ability to make ulos in Tanah Batak more scarce.



Ulos Shawl (Premium Products)

This premium product made by the high-skilled artisans using
backstrap loom who join the training program. They create new
pattern using DiTenun App and produce the Ulos under DiTenun
Design Team supervision. The finished product will be purchased by
DiTenun Business Division with fair price, and become DiTenun Ulos
Collection under commercialisation scheme.

Target market: premium souvenir buyer and fashion accessories
market, such as corporate board directors, high profile clients, high
profile partners and stakeholders, and high fashion women.




THE IMPORTANCE OF APPLYING
TECHNOLOGY TO TRADITIONAL FABRICS

Technology is one of the best
ways to innovate in various fields,
and ulos is no exception. In this
day and age, where technology
has become a natural part of our
daily lives and has transformed
the way we live, it is only natural
for ulos to take part in making use
of technology.

The ability of technology to
transform, digitize, streamline,
preserve and relevance ulos is the
reason why technology must be
present in the process of creating
and innovating in the art and ulos
industry.



Sumber

INTRODUCTION
DITENUN SOFTWARE

DiTenun Software is a mobile software program used to assist weavers
(Digital Weaving Nusantara) is a start-up that focuses on creating digital
weaving motifs through Al-based applications (artificial intelligence).

Collaborating technology and tradition, DiTenun was created to carry
the spirit of weaving tradition into the future. We make modern woven
textiles, various ready-to-wear products, customize corporate souvenirs,
and provide training services for weavers. case partonun ulos) in

~— creating new woven motif patterns and digitizing woven work paper
into crystals to facilitate the weaving process of traditional fabrics.

Hasil Generate DiTenun is a joint project of IT Del and Piksel Indonesia in the Productive
Innovative Research program, which is supported by the Indonesian
Ministry of Finance's LPDP (Education Fund Management Institute).



DITENUN APP LAUNCHING AND
TRAINING 14 DECEMBER 2018

The soft launching inviting 15 artisans from Tobasa and
Humbang to learn how to create new designs with DiTenun App




Premium Ulos Shawl




Retail Regular
Products

The pattern made by DiTenun App, either by
the artisans or by DiTenun inhouse designers.
The regular products produced with ATBM or
machine techniques to meet the economy of
scale and suitable for mass production.

Target market for the regular products are:

souvenir buyers which usually are travelers,
corporate merchandises clients, fashion and
home décor customers within medium-high
economic level.




INSPIRATIONS



PATTERN DESIGN AND
NATURAL DYE




FASHION &
ACCESSORIES

SCARVES OUTERWEAR

Tenun ATBM, 95x95 cm Tenun ATBM, katun polos
Production cost : Rp 56000 Production cost : Rp 176000



FASHION &
ACCESSORIES
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BAG STRAP

TOTE BAG
Tenun ATBM, strap webbing

Tenun ATBM, kanvas tebal. 45x15x30 cm 95x4.5¢cm
Production cost: Rp 159000 Production cost : Rp 47500



FASHION &
ACCESSORIES

WALLET CARD HOLDER

Tenun ATBM, kanvas tebal. 18x85x3 cm Tenun ATBM, kanvas tebal 9x7 cm
Perkiraan biaya produksi Rp 82500 Perkiraan biaya produksi Rp 22500



FASHION &
ACCESSORIES

NECKLACE BRACELET

Tenun ATBM, tali katun, kuningan Tenun ATBM, tali katun, kuningan
Perkiraan biaya produksi: Rp 72500 Perkiraan biaya produksi Rp 10500



HOME DECOR

CUSHION CASE TISSUE CASE

Tenun ATBM, kanvas, 50x50 dan 30 x 50 cm Tenun ATBM, kanvas. 26x13x8 cm
Perkiraan biaya produksi Rp 42000 dan Rp 36000 Perkiraan biaya produksi Rp 40000
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